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MODELS



“2016’s political struggles and turmoils have been 
relfected on the catwalks; activity, anxiety, revolt 
and friendship all came under fashion’s micro-
scope, finding form in swelling, mutations of si-
houettes, histrionic colours and crazed styling” 

iD Magazine

THE FABRIC OF POLITICS 

We are increasingly witnessing political state-
ments being made on the catwalk. What with the 
political upheaval and uproar vfrom the past two 
years in both England and abroad, designers are 
continuously using their art ot speak out against 
societal and political issues. Issues such as femi-
nism, androgynous fashion, global warming, ter-
rorism, and political upheaval are spoken about 
htrough the medium of art which encourages 
discussion, engagement and the posibility for 

discourse. 

We want this year’s fashion show to encourage 
Cambridge’s sudents to talk about these issues 
through the medium of fashion. This year we in-
vite the Cambridge student population to make 
their mark on political issues that affect the new 
generation and speak out about what they would 

like to change. 

THEME



CUCFS 2018 will be supporting A21 UK. A21 is a 
non-profit, non-governmental organisation that 

aims to “abolish slavery everywhere, forever”.

A21 works to fight human trafficking, including 
sexual exploitation & trafficking, forced slave la-
bour, bonded labour, involuntary domestic servi-

tude and child soldiery across the world.

Reach, Rescue and Restore lives

They REACH the vulnerable and disrupt the de-
mand by running educational programs and 

events to help raise awareness.

They RESCUE victims through identification and 
seek justice against their captors by working with 
governments and other NGOs to eradicate slavery 

at every level.

They RESTORE survivors and equip them to live 
independently providing them with access to 
housing, medical treatment, counselling, educa-
tion, employment and repatriation based on their 

individual needs.

CHARITY 



DIRTY $OUTH
Dirty $outh Clothing is a London based 
collective of young talent, started in 
February 2017, who have found their      
inspiration  in    the   streets   of      South     
London. The concept was based on      
London youth growing up in modern 
day society with the aim of coming to-
gether and creating magic, its tightly 
edited output of streetwear staples is 
exactly that. In a post-Brexit age, the 
brand’s aim is to create a sense of com-
munity among a generation of youth 

that’s increasingly disenfranchised.







LUNA DEL PINAL
Luna Del Pinal’s story began during a 
trip to Guatemala where textile design-
ers Gabriela Luna and Corina del Pinal 
intended to master one of the oldest 
weaving techniques in the world. Back-
strap weaving is an ancient art that is 
central to Guatemalan culture and in 
the production of clothing and textiles.
Gabriela and Corina became fascinated 
by the traditions and artistic heritage of 

the local community. 
The brand revolves around the concept 
of slow fashion and aims to support the 
indigenous and historical art by em-
ploying local artists and craftspeople 
of Guatemala to create ethical, hand-
made garments. The brand’s aim is to 
create contemporary and fashion-for-
ward designs, whilst supporting native 
artists and contributing to a positive 

change for the local communities.



Born between London and the Internet, 
KÄSE is refined by the always-evolving 
relationship between theory and prac-
tice. KÄSE aims to reframe the man in 
the streets perspective, helping him de-
velop abstract ways of seeing that result 
in the transformation of his own world. 
This millennial agency-as-brand is an 
autonomous concept presenting a di-
alectic between street culture and hu-
man interest, producing separable ex-
amples of theory and practice through 
dynamic product and communications.

By relating theory to practice the brand 
promotes a passion and drive for quali-

ty and self-actualization.

KÄSE



[NOTHING]

Developed and curated from anger and 
creative rejection, [NOTHING] is the 
product of a system which refuses to 
accept and acknowledge global youth 
culture. [NOTHING] explores the issues 
of self-identity and the idea of ‘home’ in 
a world which is facing the far-reaching 
effects of globalisation and global cul-

tural homogeneity. 

Showcasing the global significance of 
youth culture whilst also highlighting 
issues in mainstream contemporary 
society accompanied by daring silhou-
ettes and bold prints. [NOTHING] is a 
clothing brand that is aimed at all fash-
ion-conscious youth. [NOTHING] offers 
a unique and rare perspective on the 

ever-growing fashion market.

SUZY HARPER

Susy Harper is the independent wom-
enswear label of designer Michelle 
Anslow. From the beginning at Spi-
talfields Market, and through the es-
tablishment of the Islington store and 
studio workshop, founding Susy Harp-
er (her mother’s name) was the perfect 
way for Michelle to share her passion 
and understanding of shapes and tex-

tures. 

Thoughtful cuts which combine per-
fectly with the textural integrity of a 
fabric, together with a mainly in-house 
production, gives Susy Harper a slow 
fashion ethos. This avoids the fickle 
wastefulness of fashion per se, instead 
focussing on an understanding of what 

women want to wear.



Vilhelm Lanai is a Swedish designer, 
who started creating clothes and fash-
ion show three years ago. His collec-
tions have featured in shows in Reims, 
France, and he makes everything by 
hand. He creates clothing that he con-
nects to emotionally, callign the pro-
cess a love aff air between a human and 

a piece. 

Ellie Rousseau is a London designer, 
interested in the communication of an 
anarchic approach within the masses of 
controlled society and to break down 
preconceptions within style coding. 
She has specialised within Knitwear 

and Denim.

Her graduate collection of a capsule 
wardrobe derived from a nostalgic re-
fl ection on Manchester youth culture 
from 2008-2011, rooted heavily in the 
night scene of rave and club culture. 
This is informing the aesthetic and styl-
ing whilst feeding experimentation in 
the processes of distressing garments. 
Ellie was sponsored by Kaihara den-
im in Japan and two yarn mills in Italy: 
Filpucci and Zegna Baruff a. She worked 
on the Knitwear seen in Liam Hodges 

SS18 and AW17 collections. 

ELLIE ROUSSEAU VILHELM LANAI



Charli Cohen is a Technical Fashion 
brand, born out of a need for evolved 
clothing. We believe style and move-
ment should be synonymous, translat-
ing advanced performance technology 
into contemporary womenswear and 

menswear.

Founded on core values of sustainability 
and transparency, we manufacture lim-
ited quantities of each style in Leicester, 
Porto and Shanghai, sourcing premi-
um materials from Milan. Learn more 
about our sustainability initiatives here.

Grounded in design innovation, out-
spokenness and current culture the CC 
brand, seeks to be an inspirer, an ena-

bler and a co-conspirator.

CHARLI COHEN



JUNGWOO PARK

Jungwoo Park is a recent graduate of 
Central Saint Martins, having done a BA 
in Fashion Design Menswear. His work 
uses bold shapes and androgynous 
styles to create engaging and interest-

ing fashion.

After a series of unlucky events, Woo 
Park started thinking about ways to 
protect himself. In an ever busier and 
complex life, the designer found him-
self attracted to the concept of reli-
gion and cult. He started mixing differ-
ent religious symbols (Kibbo Kift, devil 
worship and freemason among others) 
with his own aesthetic, aiming to cre-
ate a lucky protection garment. Playing 
with recognisability and originality, the 
viewer feels attracted to the garment 

without realising why.



ALICE JANE POTTER

Alice Jane Potter is a 22 year old inde-
pendent fashion designer and blogger 
based in the North West of England. 
Having recently graduated from The 
University Of Central Lancashire with a 
first class degree she is in the process 

of planning her next collection.

Her successes include her Graduate 
collection at London Graduate Fashion 
Week 2017 with it being selected in the 
top 100 of 600 collections shown. Her 
graduate collection, The Cry Baby Club, 
was showcased at London Graduate 
Fashion Week 2017 and recently sent on 
tour with Kate Nash. The looks from her 
collection include oversized panelled 
coats utilising laser-cut technology and 
Swarovski crystals, and hand-sewn em-

bellished wide leg trousers.





The UK-based French DJ and producer Coucou Chloe 
has quickly become one of the hottest creators of new 
club music. Dispensing with the idea of genre and 
mixing many inspirations at breakneck pace, her sets 
are full of different flavours, unified by dense textures 

and shifting rhythmic patterns. 

With her track “Doom” appearing as part of the 
soundtrack for Rihanna’s Fenty x Puma show at New 
York Fashion Week in September last year. Coucou 
Chloe has been on the rise ever since, with features in 
Vogue, I-D magazine, NME and many other renowned 
music and fashion magazines as a style icon and one 
of the most interesting electronic music producers of 
2017. Coucou Chloe is also a resident DJ of NTS Radio 
Radio Radio and is the founder of her own record label 

NUXXE.

COUCOU CHLOE



Afriquoi is a live African dance music project, fusing 
Congolese guitar and Gambian kora virtuosity with 
UK electronic sensibilities to create captivating, beau-
tiful, dancefloor-friendly music for a new generation 

of world music fans with one foot in the clubs.

The collective are rapidly becoming an underground 
sensation, bringing an uplifting fusion of African mu-
sic and live electronics. They combine a variety of per-
cussion styles with electronic music drawing on house, 
soca, hip-hop, soul & jungle to create something en-

tirely unique.

AFRIQUOI





Since its launch in 2012, HEWI London (originally known as HARDLY EVER 
WORN IT) has paved the way for pre-owned fashion. Founded by Sharon 
Wolter-Ferguson and her two daughters, Natalya and Tatiana, the idea 
came about while the family were living in Monaco, a world of glamorous 
parties and prestigious events, where outfits are never repeated. Observing 
the huge pressure of trying to keep up with Monte Carlo’s jet-set elite and 
their constant new purchases, Wolter-Ferguson was inspired to create a 
platform for fashion lovers to buy and sell their own luxury items creating 

a uniquely liberating shopping experience.

Headquartered in an elegant Mayfair townhouse in the heart of London, 
HEWI also offers an exclusive concierge service to VIP sellers, helping them 
to edit[ their wardrobes and choose what to sell on. The business has be-
come a global brand, partnering with numerous celebrities from the worlds 
of fashion, film, music, royalty and entertainment. Combining digital inno-
vation with unparalleled sartorial expertise and bespoke customer service, 
HEWI has created a whole new sector in the UK fashion industry, and is the 

smart style secret of shoppers all over the world.

HEWI LONDON






